TOP 20 ON PAGE RANKING 
FACTORS INFLUENCING IN 
RANKING :- 


1. Content :- 


Content is king when it comes to Google rankings. This 
includes headers, title tags, structured content, etc. 
Not only quality of content, but length also matter. 
Ideally, one blog article should be about 2,000 words or 
more to organically rank. Your content needs to add 
value to the reader as well. It needs to be relevant. 


2. Meta Title:- 


Meta tags are very important when it comes to SEO 
rankings as -it is displayed as a rich snippet on a SERP 
(search engine result page). It is supposed to 
communicate the gist of the webpage. 
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3. URLs :- 


URLs are extremely important as they show the hierarchy of the 
website pages and also give the user adequate information about 
the website. Avoid using numbers for e.g.- tt0413829. The URL is 


also important from an anchor text perspective. Anchor text is 
the clickable text in the hyperlink. 


4. Image Alt Tags :- 


Image alt tags are very important as they help when a 
user searches for images in a search engine. Even 
though the image may not show up, the descriptor or 
the image alt tag will reflect. 


5. Pop Ups :- 


Google wants to make every experience of the viewer 
more comfortable- whether it be on Mobile or Desktop. 
Hence, websites with full display page Pop Ups that 
cover maximum content are considered negatively by 
Google. This kind of pop-ups on your website works best 
for a better ranking 


6. Over Optimization of Site :- 


If a good optimization strategy can help you improve 
your Google ranking then over-optimization of the site 
can lead to Google ranking you lower. 


7. IP Address :- 


Ensure that your IP Address is not flagged as spam as it 
will affect your ranking. There are various IP Address 
checkers online that will help you know whether your IP 
Address has been blacklisted or not. 


8. Contact Us :- 


Google Quality Document will always give more credit to 
websites that have Contact Us pages. 


9. Visual Media :- 


Google ranks those websites higher that have multiple 
media such as images and videos as it makes them more 
visually appealing. But, do not add irrelevant media as it 
will lead to a negative ranking. 


10. Readability :- 


Google has said that readability is not a ranking factor 
but keeping your readability level in alignment with the 


target audience is always going to add to your current 
quality of content and hence indirectly ranking. 


11. Domain Age:- 


Backlinks from older domains tend to perform better 
than the new ones. 


“Domain age” refers to how long a given domain has 
been in use. For example, a domain aged ten years 
in 2021 would have been initially activated in 2011. 
Search engines account for how long a domain has 
been in use as well as how long the website 
attached to the domain has been active 


12. Number of Linking Pages :- 


A large number of linking pages from the same domain 
as well can hamper Google Rankings. A link page is a type 
of web page that contains a list of links the website owner finds 
notable to mention, such as partner organisations, clients, 
friends, hobbies, or related projects. Links pages were popular on 
personal websites during the Web 1.0 era, functioning similarly to 
webrings as a navigation device. 


13. Page Rank :- 


The authority of the linking page is also an essential 
Google ranking factor when it comes to backlinks. 
PageRank (PR) is an algorithm used by Google 
Search to rank web pages in their search engine 
results. It is named after both the term "web page" 
and co-founder Larry Page. PageRank is a way of 
measuring the importance of website pages. 


14. Bad Links :- 


Links from websites that are considered of low quality 
or unethical according to Google can hamper your 
rankings. 

In a nutshell, a bad link is one that offers no value 
whatsoever. For example, if a casino site links to a 
health and wellness website, Google can 
immediately identify that there is no correlation and 
value shared between the two websites. Most of 
these bad links are considered spammy or obtained 
from spammy websites. 


15. Link Location:- 


Links that are placed at the beginning of a content piece 
are more impacting than links placed at the end. 


16. Keyword in Title:- 


Google ranking factor for backlinks also depends on 
whether you can use your keyword in the title of the 
page of the links. 

A keyword in the title tag allows search engines to 
determine the topic of the webpage and distinguish 
one page from another. A website might have two 
pages that look similar but with the help of 
keywords in the title tag, the search engine can 
distinguish the two from each other. 


17. Broken Links:- 


More links that are directed to a 404 error page 
hampers the page ranking. 


A broken link is a hyperlinks to a website which is linked 
to an empty or non-existent external webpages. 
Advertisements. When a broken link is clicked, an error 
message is displayed. 


18. URL length :- 


For a good Google ranking, ensure that the URL is 
shorter in length. The idle URL length is 50-60 
characters including folders and sub-domain. This is a 
good URL length 
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The higher the number of links you use from multiple 
high-authority domains, the more your chances are to 
rank for the best keywords. Penguin 4.0 is one such 

update that can clean and filter low-quality backlinks. 


19. Search visits:- 


Search visits are very important and are directly related 
to search rankings. Higher the number of website visits, 
the higher the Google ranking. 


20. Pageviews:- 


Pageviews can measure the amount of traffic on a site. 
This again is beneficial for ranking on Google. 


This term refers to the number of times a set of tags has been 
loaded onto the computer of an Internet user whenever the 
Internet user visits a website. 


Pageviews are defined as the total number of times the piece of 
content was viewed during a given period of time. Unique 
Pageviews represent an aggregate of pageviews generated by 
the same user during the same session (i.e. the number of 
sessions during which that page was viewed one or more times). 


Page views or “pageview hit,” refers to the number 
of times users access a page. This includes the times 
a page is reloaded even by the same user. Page 
views indicate page popularity. It can also be used 
to gauge the effectiveness of your SEO tactics. 
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